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Abstract 
Human life is the most important asset and life insurance is the proper type of 

insurance, which provides financial protection to a person and his family at the time of 

uncertain risk or damage. The private insurers have been growing on an average of 77% 

since its inception. People purchased private sector’s insurance products mainly because of 

their professional approach and better service.  Objectives of the study, to Identify 

Policyholders level of awareness on fluming aspects of  Life Insurance  Companies. To 

meet the requirements of the study the data have been collected from both primary and 

secondary sources. The primary data is collected from policyholders of public and 

private insurance policy holders, with the help of interview schedule.Krishinagiri 

district is sampling unit.  Primary data collected from 960 respondents , whole 

Krishinagiri district.. Important findings of the study, 

It inferred that there is significant difference among the Low, Medium and High 

groups of overall  awareness with respect to Life Insurance gives Protection to human 

life. . Hence the null hypothesis is rejected and alternative hypothesis is accepted. 

Important suggestions of the study, It is essential that awareness creation interventions 

are to be undertaken by LIC targeting the above 40 year age group and thereby 

offering better prospects for the people. Insurance needs to take its pride by replacing 

traditional concepts.  It is conclude this study, Although public insurance company is a 

giant player in life insurance field private insurance companies are moving at a fast 

pace. 

 

I.1 INTRODUCTION 

Insurance is one of the major entities of financial market. The insurance business is unique in 

the sense that it is rewarded for managing the risk of other parties. Indian insurance sector is not only 

playing a role within the financial system, but also has significant socio-economic functions of 
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providing risk cover to the poor.
[1]

 The insurance industry as a financial service is considered as 

one of the most important segments in an economy for its growth and development, particularly 

in a developing economy like India. Considering the huge population and growing per capita 

income besides several other driving factors, a huge opportunity is in store for the insurance 

companies in India. Even to this date, Life Insurance Corporation of India dominates Indian 

insurance and significantly contributes to income generation and employment. The key to 

insurance growth is through an integrated approach, which includes creating awareness about 

insurance. During the 19
th 

century,
 [2]

 Indians were generally becoming aware of the benefits and 

utility of life insurance, though there was widespread apprehension that insuring one`s life was 

encountering death. Efficient awareness strategy enables the insurer to provide right product, to 

right person at the right time.
 [3]

 Human life is the most important asset and life insurance is the 

proper type of insurance, which provides financial protection to a person and his family at the 

time of uncertain risk or damage.
[4]

 Life insurance provides both safety and protection to 

individuals and also encourages saving among people. 

I.2 REVIEW OF LITERATURE 

Dharmendra Singh (2011)
1
 Factors Affecting Customers’ Preferences for Life 

Insurers: An Empirical Study: The study aims to identify the factors influencing the selection 

of insurance company for purchasing the policy. An attempt has been made to study the 

customer buying behavior with a focus on determining the factors affecting the consumers’ 

preference for insurance companies. The variable for the selection of a company consisted of 7Ps 

of services marketing, which services providing companies like insurance companies are 

assumed to have given due importance.  

The policyholders were queried about the factors which strongly influence their choice of a 

particular company. The findings were analyzed using ANOVA tests for each of the 7Ps. 

Findings reveal that product features, accessibility, low premium amount, advertising, proper 

redressal of complaints and better claim settlement are some of the factors that drastically 

influence the choice of a company.
 

 Sharma and Kannan Kamala Nathan (2011)
2
 Comparative Study of Life Insurance 

Companies: The Indian insurance industry was thrown open to competition and private sector in 

the year 2000. The opening up of the industry has helped insurance customers in general and the 
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private insurers in particular. The private insurers have been growing on an average of 77% since its 

inception. People purchased private sector’s insurance products mainly because of their professional 

approach and better service. 

1.3.  STATEMENT OF THE PROBLEM 

The insurable interest in one’s life is unlimited because the loss to the insured or his 

dependents cannot be measured in terms of money. Therefore, no limit can be fixed to the 

amount of insurance that one may take on one’s own life. Thus, theoretically,  

a person can take a policy to any unlimited amount on his own life. The success of the life 

insurance business depends on the awareness of the policyholders about the products and 

satisfaction of the policyholders regarding the service rendered by LIC of India.
 [8]

 As a 

consequence, Life Insurance Corporation has undergone lot of pressure regarding the offers 

provided to the policyholder in future perspective. The study will also give an idea of the 

policyholder’s requirement. Timely information is as equally important as that of providing 

correct information.  

1. Are the life insurance policyholders aware of the policies offered by the life insurance 

companies? If so, to what extent are they aware of them? 

2. What is the level of awareness of the policy holder on the products offered and the 

facilities provided by life insurance companies? What are the variables associated with 

the level of awareness? 

1.4 SCOPE OF THE STUDY 

The present study is confined to policyholders of  Krishnagiri District. 

1.5. OBJECTIVES OF THE STUDY 

 To Identify Policyholders level of awareness on fluming aspects of  Life Insurance  

Companies. 

1.6. HYPOTHESIS 

1.  There is no significant relationship between the demographic variables and level of 

policy awareness of policyholders selected in Krishnagiri district.   
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1.7.  METHODOLOGY  

       The design used for carrying out this research is descriptive. To meet the requirements of the 

study the data have been collected from both primary and secondary sources. The primary data is 

collected from policyholders of public and private insurance policy holders, with the help of 

interview schedule.  Secondary data collected among the available sources such as journals, 

articles, annual reports of IRDA, bulletins, news papers, website, magazine, brochure of the 

companies etc.  The conveience sampling method has been used in this study.  Samples of 960  

individuals were selected on the basis of convience sampling technique. Krishinagiri district has is 

sampling unit.The study covers a period of one year that is from January 2017to December 2017.  

Descriptive statistics and ANOVA has been used in this study. 

1.8. LIMITATIONS OF THE STUDY 

It is but natural that any research investigation suffers from certain limitations, which 

warrants an attitude of caution and healthy skepticism about its findings. Such limitations are: 

The survey is conducted only in the Krishinagiri district of Tamil Nadu.  

Hence, the results arrived at from the study may not be applicable to other districts.  

The limitation in the time factor is the major constraint in collecting the data from the 

policyholders. Generalizing the result should be taken care in the near future. 

I.9. ANALYSIS AND INTERPRETRATION 

 

ANALYSIS OF VARIANCE  

The analysis of variance is a powerful statistical tool for tests of significance. The test of 

significance based on t-distribution is an adequate procedure only for testing the significance of 

the difference between two sample means. In a situation when we have three or more samples to 

consider at a time, an alternative procedure is needed for testing the hypothesis that all the 

samples are drawn from the populations with the same mean. The basic purpose of the analysis 

of variance is to test the homogeneity of several means. The ANOVA used for studying the 

differences among the influence of various categories of one independent variable on a 

dependent variable is called one-way ANOVA. The ANOVA is designed to test whether a 

significant difference exists among the three or more sample means. In this analysis, the total 

variance in a set of data is divided into variation within groups and variation between groups. 
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The analysis of variance technique is used when the independent variables are of nominal scales 

and the dependent variable is metric or least interval scaled. 

 

TABLE NO.1 

LEVEL OF PERCEPTION ON OVERALL OPINION ON AWARENESS AND 

SATISFACTION – MEAN SCORE ANOVA 

Descriptive Statistics 

 

  N 

Minimu

m 

Maximu

m Sum Mean 

Std. 

Deviation 

Level of 

awareness 
960 33.33 100.00 

80351.2

8 
83.6992 11.26939 

(Based on the above table Low, Medium, High was arrived) 

 

The above table shows that the shopping behviour scores of respondents vary from a 

minimum of 33 to a maximum of 100. It is intended to group the respondents into 3 major type’s 

namely low, medium and high level of awareness and satisfaction. For this purpose Mean and 

S.D are calculated. The respondents who have obtained scores of Mean – 0.5 S.D were classified 

into low awareness and the respondents who score more than Mean+0.5 S.D were classified into 

high shopping awareness. The scores of the respondents falling between Mean-0.5 S.D and 

Mean+0.5S.D are grouped as Medium level of awareness.  The various awareness  scores of 

various factors were compared across the Low, Medium and High overall awareness and 

satisfaction of respondents and the results are discussed below. 

 

 

 

TABLE 2 

VARIOUS ATTRIBUTES INFLUENCE THE LEVEL OF AWARENESS  ON THE 

OVERALL  OPINION ON RELATING TO LIC 

 

Descriptives statistics 

    N Mean 

Std. 

Deviati

on 

Std. 

Error 

F 

VAL

UE S/NS 

REMARKS 

Life Insurance 

gives 

Protection to 

human life  

  

LOW 332 3.9578 .87498 .04802 

38.76 .000 

REJECTED 

MEDI

UM 
316 4.2342 .78613 .04422 

HIGH 
312 4.5000 .66129 .03744 
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Tax benefit 

from Life 

Insurance 

  

LOW 332 3.9187 .89443 .04909 

42.61

8 
.000 

REJECTED 

MEDI

UM 
316 4.2025 .79888 .04494 

HIGH 312 4.5064 .71274 .04035 

Quantum of 

sum assured 

required 

  

  

LOW 332 3.8343 .93261 .05118 

49.42

6 
.000 

REJECTED 

MEDI

UM 
316 4.0981 .83183 .04679 

HIGH 
312 4.4712 .64589 .03657 

Procedure and 

Conditions for 

renewal of 

Lapsed Policy 

  

  

LOW 
332 3.7048 

1.0530

8 
.05780 

48.09

2 
.000 

REJECTED 

MEDI

UM 
316 3.9684 .95566 .05376 

HIGH 
312 4.4199 .75653 .04283 

Procedure for 

claiming 

survival 

benefits 

  

  

LOW 332 4.0602 .99666 .05470 

54.46

4 
.000 

REJECTED 

MEDI

UM 
316 4.3956 .76750 .04318 

HIGH 
312 4.7147 .54275 .03073 

Grace Period 

available for 

Premium 

Payment 

  

  

LOW 332 3.9880 .95827 .05259 
44.05

2 
.000 

REJECTED 

MEDI

UM 
316 4.2563 .74799 .04208 

 

HIGH 
312 4.5673 .58542 .03314  

Procedure for 

claiming death 

claim 

  

  

LOW 332 3.7952 .96787 .05312 

54.32

7 
.000 

REJECTED 

MEDI

UM 
316 4.1297 .75945 .04272 

HIGH 
312 4.4744 .72128 .04083 

IRDA's role on 

Protecting the 

Interest of Life 

Insurance  

Policy Holders 

  

  

LOW 
332 3.7470 

1.0975

8 
.06024 

49.70

4 
.000 

REJECTED 

MEDI

UM 
316 4.1044 .87206 .04906 

HIGH 
312 4.4647 .71640 .04056 

Ombudsman 

set up for 

grievance 

redress 

mechanism 

  

  

LOW 
332 3.9127 

1.0435

6 
.05727 

42.23

7 
.000 

REJECTED 

MEDI

UM 
316 4.1930 .89305 .05024 

HIGH 
312 4.5577 .69208 .03918 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 5, Issue 11, November 2018

ISSN NO: 0975-6876

http://cikitusi.com/60



Source: Primary Data. 

 

** - Significant at 1% level table value is 3.357 

Among the respondents the group belonging to high overall opinion on awareness and 

satisfaction constitutes the highest mean of 4.50 and the low group of overall perception on  have 

scored lowest mean of 3.95 on Life Insurance gives Protection to human life. This shows that 

respondents with high overall awareness scores have higher attitude towards Life Insurance gives 

Protection to human life also.  Among the respondents the group belonging to high overall 

opinion on awareness and satisfaction constitutes the highest mean of 4.50 and the low group of 

overall awareness on  have scored lowest mean of 3.91 on Tax benefit from Life Insurance.   

This shows that respondents with high overall perception scores have higher attitude towards 

Tax benefit from Life Insurance also.Among the respondents the group belonging to high overall 

opinion on awareness and satisfaction constitutes the highest mean of 4.47 and the low group of 

overall perception on  have scored lowest mean of 3.83on Quantum of sum assured required.  

This shows that respondents with high overall perception scores have higher attitude towards 

Quantum of sum assured required  also.Among the respondents the group belonging to high 

overall opinion on awareness and satisfaction constitutes the highest mean of 4.41 and the low 

group of overall awareness on  have scored lowest mean of 3.70 on Procedure and Conditions for 

renewal of Lapsed Policy .  This shows that respondents with high overall awareness scores have 

higher attitude towards Procedure and Conditions for renewal of Lapsed Policy also.  Among the 

respondents the group belonging to high overall opinion on awareness and satisfaction 

constitutes the highest mean of 4.71 and the low group of overall awareness on have scored 

lowest mean of 4.06 on Procedure for claiming survival benefits Policy.  This shows that 

respondents with high overall perception scores have higher attitude towards Procedure for 

claiming survival benefits also. Among the respondents the group belonging to high overall 

opinion on awareness and satisfaction constitutes the highest mean of 4.56 and the low group of 

overall perception on  have scored lowest mean of 3.98 on Grace Period available for Premium 

Payment.  This shows that respondents with high overall awareness scores have higher attitude 

towards Grace Period available for Premium Payment also. 

It is clear that, One- way ANOVA was applied to find whether significant difference 

exists between Low, Medium and High groups of overall perception on awareness and 
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satisfaction score with respect to attributes influence LIC products. All the F-test value is greater 

than the table value at 1% level of significance. Since the calculated F-test value is greater than 

the table value, it inferred that there is significant difference among the Low, Medium and High 

groups of overall  awareness with respect to Life Insurance gives Protection to human life. . 

Hence the null hypothesis is rejected and alternative hypothesis is accepted. 

SUGGESTIONS OF THE STUDY 

1. The policyholders in the age group of below 30 years lack awareness about life 

insurance. The LIC should launch vigorous campaign to create the awareness with the 

involvement of local NGO’s, schools and colleges. NSS and NCC should be involved in 

awareness to enhance awareness and also life insurance companies can boost their 

interest to take policies. 

2. LIC must create a strong interest in life insurance and in particular policyholders with 

less than four policies should be given considerable awareness on various latest products 

that are available in the market. This is possible through various media such as internet, 

satellite channels etc, that have brought down the world to the finger tip of the 

policyholders. LIC can educate and motivate them to take more policies. 

3. It is essential that awareness creation interventions are to be undertaken by LIC targeting 

the above 40 year age group and thereby offering better prospects for the people. 

Insurance needs to take its pride by replacing traditional concepts. LIC should curb 

contradictory ideas in the public opinion and must create good impression about life 

insurance. 

CONCLUSION 

India is one among the emerging insurance markets in the world. Life insurance will 

grow rapidly over the next few decades in India. Saturation of markets in many developed 

economies has made the Indian market even more attractive for global insurance majors. 

Competition has brought more products, innovation and better policyholder service and 

bringing positive influence on life insurance as business. Insurance in India is a flourishing 

industry, with several national and international players competing and growing at rapid 

rates. The overall business of life insurance has been significantly increased after 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 5, Issue 11, November 2018

ISSN NO: 0975-6876

http://cikitusi.com/62



privatization but still a huge Indian population lives uninsured. Although public insurance 

company is a giant player in life insurance field private insurance companies are moving at a 

fast pace. 
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