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Abstract —  

The primary purpose of this paper is to evaluate the mediating effects of organizational cynicism on social quotient towards cultural 

intelligence. Considering the developing grandness of cultural intelligence at global corporations, this present paper diversifies the 

understanding of social quotient and cultural intelligence by developing a conceptual model. The research design adopted in this 

paper is an empirical research design, which applies observational and experiential evidence. In this article, a structured-survey 

questionnaire is used as research instrument to data from the potential respondents. The validity of the selected instrument was tested 

using face and content validity. The internal consistency of the data set is evaluated using Cronbach’s Alpha reliability test. The 

geography of this paper appertains to Pune, Maharashtra, India. The duration of data collection is six months, from August 2018 to 

January 2019. The sample units considered in this paper are the employees of top 3 Information Technology Enabled Services 

companies in Pune. At 99% confidence level and 5% margin of error, the sample size of this paper is ascertained as 339. The potential 

unbiased respondents are selected into the sample using Stratified Random Sampling Technique. After retrospecting double-barreled 

responses, 303 filled out questionnaires remained (89.38% response rate). The proposed hypotheses are tested using path analysis in 

IBM AMOS statistical package. The results of path analysis revealed that there is a significant relationship between social quotient 

and cultural intelligence. Furthermore, it can also be inferred that organizational cynicism positively mediate social quotient towards 

cultural intelligence. It can be inferred from the Chi-Square analysis that all the demographic variables are significant with social 

quotient and cultural intelligence. 

 

Keywords— Social Quotient, Cultural Intelligence, Organizational Cynicism 

I. INTRODUCTION 

In multicultural context, social skills are the distinct personality variables that are believed profound to cover all the 

metamorphoses that organizations have to confront in the management literature [1]. At the workplace, cultural intelligence is 

predominately determined by social intelligence of the employees [2]. Cultural intelligence can be ascertained as a set of 

capabilities and adaptabilities that palliate modification to dissimilar cultural situations [3]. Cultural intelligence appropriates an 

individual to empathize unfamiliar behaviors and circumstances [4]. As an essential skill set, culturally clued-up individual can 

better bargain with diversity towards accomplishing intercultural readjustment [5].  

Deliberating the previous findings, it may be reasonable to contemplate that social quotient encounters a crucial part in the 

annexation of cultural intelligence [6]. Social quotient is a climacteric acquisition for an employee in the organization. It has an 

essential routine in springing up cultural intelligence [7]. Additionally, apart from limited investigations that analyzed the 

impact of social quotient on cultural intelligence, there is a lack of research in this sphere. Particularly, no research has explored 

the mediating effects of organizational cynicism [8]. In short, there is a deficiency in examination to channelize the possible 

relationship between social quotient and cultural intelligence. The primary purpose of this paper is to evaluate the mediating 

effects of organizational cynicism on social quotient towards cultural intelligence. Considering the developing grandness of 

cultural intelligence at global corporations, this present paper diversifies the understanding of social quotient and cultural 

intelligence by developing a conceptual model. 

 

A. Research Questions 

i. What is the mediating effect of organizational cynicism on social quotient towards cultural intelligence? 

ii. Do demographic factors influence social quotient and cultural intelligence? 

 

B. Objectives 

1) To evaluate the mediating effects of organizational cynicism on social quotient towards cultural intelligence. 

2) To ascertain the impact of demographic factors towards social quotient and cultural intelligence. 
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II. LITERATURE REVIEW 

A. Social Quotient 

Reference [9] familiarized an exploratory research of emotional intelligence in the Lebanese context with a sample of 225 

managers. The paper probed the empirical fluctuations in social skills, self-motivation, self-regulation, self and social awareness. 

Distinguishing taxonomical mutations in emotional intelligence across demographic variables, the findings indicated that 

females score higher on social skills and males score higher on self-regulation and self-motivation. Reference [10] examined the 

relationships among dimensions of social skills, social information processing, social intelligence, social awareness, and social 

desirability of performance. In Ardabil province, structured questionnaires were used to collect data from 164 experts, assistants, 

and managers of regional water companies using randomly sampling technique. The paper adopted a descriptive research design. 

The proposed hypotheses were tested using Karl Pearson Correlation Coefficient. The findings revealed that social skills and 

social awareness had the most significant correlation towards social desirability towards ameliorating organizational 

performance. Reference [11] examined the fundamental cognition of a country to initiate counts on the noninheritable ability of 

younger people in the social context along with several psychological, behavioral, and social attributes. The results of multiple 

linear regression analyses revealed that social skills, passion, creativity, expertise, and psychographics influenced technological 

innovativeness among young people. 

B. Cultural Intelligence 

Reference [12] attempted to understand adaptability of service employees towards service encounter to foregather the 

prospects of culturally heterogenous customers. The authors used a scenario-based experimental approach to test the proposed 

hypotheses. Primary data were gathered from 296 restaurant service employees with regard to their level of cultural intelligence 

and culturally heterogenous behavior. The findings brought out positive relationship between perceived cultural differences and 

restaurant service employee’s willingness to adapt their behavior when faced with culturally heterogenous customers. It was 

also observed that out group status significantly influenced service employee’s willingness to adapt cultural differences. 

Reference [13] looked into the role of leaders’ cultural intelligence in mitigating employees’ state mistrust. The author also 

considered the moderating effects of employees’ attachment styles on the negative relationship between cultural intelligence 

and state mistrust. Hierarchical multiple regression analysis was used to test the data collected from the employees of 

multinational software companies in Vietnam. The findings revealed that of leaders’ cultural intelligence had negative influence 

on multinational software employees’ state mistrust. 

Following Figure 1 represents the conceptual model. 

 

 

 

Fig. 1  Conceptual Model 

III. RESEARCH METHODOLOGY 

The research design adopted in this paper is an empirical research design, which applies observational and experiential 

evidence [14]. In this article, a structured-survey questionnaire is used as research instrument to data from the potential 

respondents. The questionnaire is divided into four sections capturing Demographics Variables, Social Quotient, Cultural 

Intelligence, and Organizational Cynicism. The level of agreement with each of the statement is measured using a five-point 

Likert Scale ranging from '1' being Strongly Disagree and '5' being Strongly Agree. The validity of the selected instrument was 

tested using face and content validity. The internal consistency of the data set is evaluated using Cronbach’s Alpha reliability 

test. Apparently, it was determined that all the selected attribute has an acceptable degree (more than 0.7) of internal 

consistency. The geography of this paper appertains to Pune, Maharashtra, India. Pune has witnessed the second highest 
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information technology services related start-ups in the country. The duration of data collection is six months, from August 

2018 to January 2019. The sample units considered in this paper are the employees of top 3 Information Technology Enabled 

Services companies in Pune. At 99% confidence level and 5% margin of error, the sample size of this paper is ascertained as 

339. The potential unbiased respondents are selected into the sample using Stratified Random Sampling Technique. After 

retrospecting double-barreled responses, 303 filled out questionnaires remained (89.38% response rate). The proposed 

hypotheses are tested using path analysis in IBM AMOS statistical package. 

IV. RESULTS & DISCUSSION 

The descriptive statistics disclosed that 56.2% of the respondents are female and 43.8% of the respondents are male. This 

rationalizes that female gender play a dominant role in ITeS sector. The age group of the respondents is found to be maximum 

for 18 to 24 years of age at 52.6%. This is followed by the age group between 25 to 30 years of age at 33.9%. The marital status 

of the respondents revealed that 59.1% of the respondents are unmarried. The living status of the respondents brings out that 

58.4 are staying alone and 21.5% are in a nuclear family. The majority of respondents are holding a Master’s degree at 61.2%. 

With regard to the annual income, it can be observed that 36.7% are earning between Rs. 6.0 to 9.0 Lakhs. 

The mediating effects of organizational cynicism on social quotient towards cultural intelligence is evaluated using path 

analysis in AMOS. In this regard, following hypotheses are proposed: 

H1: Organizational Cynicism will positively mediate Social Quotient towards Cultural Intelligence 

Following Table 1 and Figure 2 represent the results of path analysis. From the results of path analysis in the above Table 1, 

it can be inferred that there is a significant relationship between social quotient and cultural intelligence. Furthermore, it can 

also be inferred that organizational cynicism positively mediate social quotient towards cultural intelligence. Hence hypothesis 

H1 is accepted. 

 
TABLE I 

PATH ANALYSIS – REGRESSION WEIGHTS 

Regression Weights Estimate S.E. C.R. P 

Organizational Cynicism <--- Social Quotient .500 .074 6.769 *** 

Social Information Processing <--- Social Quotient 1.000 
   

Social Awareness <--- Social Quotient .743 .099 7.524 *** 

Social Skills <--- Social Quotient 1.623 .136 11.905 *** 

Cultural Intelligence <--- Organizational Cynicism -.335 .052 -6.430 *** 

Cultural Intelligence <--- Social Quotient 1.944 .188 10.346 *** 

 

 
 

Fig. 2 Path Analysis 

The impact of demographic factors towards social quotient and cultural intelligence is measured using Chi-Square analysis. It 

can be inferred from the Chi-Square analysis that all the demographic variables are significant with social quotient and cultural 

intelligence. 
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V. CONCLUSIONS 

This paper has implications for social practices in the organizations by aiding top management in designing a culturally 

adequate establishment. By demonstrating the role of social quotient on cultural intelligence, this article allows institutions to 

amend their managerial strategies. Empathizing the understanding of cultural intelligence would recommend a more operational 

performance that could assist in bestowing organizational success. It is suggested that cultural intelligence should be considered 

as an essential quantity not just while picking out a candidate but also while providing training. As this paper focuses on the 

employees of top 3 ITeS companies occupied in Pune, it may be that more prominent research across other IT & ITeS 

companies in other urban neighborhoods would have demonstrated much generalized results. Moreover, the sample size of this 

paper can also be considered to be restraining the outcomes achieved. Nevertheless, this paper has managerial implications for 

cross-cultural intelligence management at the workplace. Future examiners may also impart to this examination with 

manifestations that are relevant to organizational behavior. The proposed conceptual framework empathizes how to deal with 

social quotient at a given cultural backdrop. 
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