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Abstract 

Women entrepreneurs have  a great and significant role in the development of economy. In this 

paper, an attempt has been made to find the factors that motivate the women entrepreneurs to be 

in the business world. Samples of 65 respondents were randomly selected from Thrissur District. 

It is found that Ambition, financial independency, Professional competence, Social network, 

supportive environment, favourable work environment and responsiveness are the motivational 

factors.  
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Introduction 

Women entrepreneurs play an increasingly vital role – socially, professionally and economically 

– in turning developing countries into more knowledge- and innovation-driven economies. 

During liberalization, there was a push towards women entrepreneurship across small businesses, 

with several women-centric institutions cropping up, such as Federation of Indian Women 

Entrepreneurs (FIWE) and Consortium of Women Entrepreneurs of India (CWEI). To support 

the women entrepreneurial initiatives, many banks, including Small Industries Development 

Bank of India (SIDBI), National Agricultural Development Bank of India (NABARD), State 

Bank of India (SBI) and Punjab National Bank (PNB), started to offer credit assistance to the 

women. Several government schemes were also launched to provide necessary momentum to 

women entrepreneurship in the country. 
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Need for the study. 

 Women entrepreneurship is necessary for the growth of the economy. 

 Women entrepreneurship plays a great role in the generation of employment opportunity. 

 Women entrepreneurs are capable of contributing values in both family and in social life  

 

Literature review 

Rani (1986), in her study’ Potential Women Entrepreneurs’ found that the desire to do something 

independently was the prime motivating factor to start business activity amongst the sample 

respondents. The women in her sample reiterated their capability to take independent decisions 

and told that the thought of entering into entrepreneurial areas was their own and were not 

influenced by others. 

 

Anna (1990) in his work pertaining to women entrepreneurs of Kerala, found that industrial 

entrepreneurship among the women of Kerala has emerged from varied socio-economic, 

educational and cultural backgrounds. The occupational background of father/husband provides 

an environment favorable to the growth of entrepreneurship among women. The study indicates 

that rural-agricultural women are not fully prepared to accept the changes taking place in the 

urban and semi-urban areas. The author further finds that highly qualified women were 

motivated to enter industry in their prime. However, low level of education did not inhibit a few 

entrepreneurs from entering industry. Government agencies installed entrepreneurial spirit 

among women, especially among educated ones. 

 

Singh (1993), in her work ‘Women Entrepreneurs; Their Profile and Motivation’, concluded that 

factors impinging on the entrepreneurial manifestation of women are not different from those 

affecting men entrepreneurs. 

 

The researcher finds that several women are now willing to become entrepreneurs due to various 

factors. These factors can be broadly classified under two categories, namely, ‘pull factors’ and 

‘push factors’. Under the first category, the women entrepreneurs choose a profession as a 

challenge and adventure with an urge to do something new and to have an independent 

occupation. The other category of factors forces women to take up business enterprises to get 
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over financial difficulties due to family circumstances. However, the latter category forms a 

negligible percentage of total women in her sample, can be regarded as an extension of kitchen 

activities-the three Ps, namely Pickles, Powder (spices) and Papad, with which women 

entrepreneurship is popularly identified. 

 

Ismail et al (2006) analyzed  motivation in business startup among Malay entrepreneurs and the 

problems faced by them. The study concluded that there were large number of motivational 

factors, but chief among them are personal development and financial security. Insufficient 

finance and tough competition from others are the main problems faced by the women 

entrepreneurs. 

 

Gelderson and Jensen (2006) examined autonomy as a start up motive. A sample of 167 nascent 

entrepreneurs was considered .In this study there are two types of autonomy motives, one was a 

proximal motive which is associated with the task characteristics,  of being self 

employed(decisional freedom) and the second was the distal motive which autonomy is 

instrumental (to avoid a boss or restrictions),to act in a self endorsed and self congruent manner 

and to be in charge. 

 

Objectives of the study 

 Identify the most important motivational factors for women entrepreneurs in the course of 

initiating and conduct of venture;  

 To analyze the demographic profile of the respondents in Thrissur District. 

 

Research Methodology: 

The study was conducted to identify the motivational factors of the women entrepreneurs for 

taking initiative to develop a business idea and start enterprise. The sample of the study 

constitutes women entrepreneurs in Thrissur district. Convenient sampling method is used in 

sampling process. Women entrepreneurs are identified and approached by the researcher. This 

was conducted from December 2108 to February 2019. 

ISSN NO: 0975-6876

http://cikitusi.com/

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 6, Issue 6, June 2019 660



 

 

Primary data for the study was collected questionnaire. Questionnaire consists of two parts. The 

first part covers the demographical profile of entrepreneurs and the second part consists of 

motivational variables. 5-Point Likert Scale is used for measuring the respondents. 

Reliability of the study was assessed by using Cronbach’s alpa.The analysis of data was carried 

out using statistical Package of Social Science (SPSS 18.0) 

The study comprises of women entrepreneurs from retail, wholesale, manufacturing and service 

sector of Beauty and Wellness, Garment and Food processing industry. 

 

The collected information were reviewed and consolidated into a master table. For 

the purpose of analysis the data were further processed by using statistical tools. The statistical 

tools are 

 Simple Percentage 

 Factor Analysis 

 

Limitations of the Study: 

 The study is restricted to the selected sample of Thrissur District and hence the result of 

the study cannot be generalized. 

 The statistical methods used to analyze the data have their own limitations. 

 All the limitations of primary data are applicable to this study. 

 

Data Analysis and Interpretation 

Table No 1:Demographic  profile of  the respondents 

 4-5years 13 

 6-10years 22 

Experience 11-15years 10 

 16-20years 14 

 20-25years 16 

Education SSLC 5 

Plus Two 7 

Degree 33 
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Post graduation 20 

Type  Manufacturing 23 

Trade 22 

Service 20 

Category Food processing 7 

Garment industry 26 

Beauty and Wellness 16 

Others 16 

Legal status Proprietorship 54 

Partnership 11 

Premises Owned 40 

Rented 25 

How to Start Own started 46 

With friends 9 

Continue family business 8 

Take over from third party 2 

 

Table 2:KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling 

Adequacy. 

.726 

Bartlett's Test of 

Sphericity 

Approx. Chi-Square 2339.161 

df 378 

Sig. .000 

The data collected was subjected to Kaiser-Meyer-Olkin (KMO) test to check the 

appropriateness of sample adequacy. Generally KMO measures is an index used  to evaluate the 

sample adequacy of factor analysis. The Kaiser-Meyer-Olkin (KMO) measure of sampling 

adequacy is obtained as.726 which is greater than .05(table). This suggests that the factor 

analysis is appropriate. Barlett’s test of sphericity was used to check whether appropriate inter 

correlation exists for running factor analysis or not. It shows the validity and suitability of the 

responses collected to the problem being addressed through the study. The greater the value of 
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test statistic, the more appropriate the factor model becomes. The results of Barletts test of 

sphericity in the present study indicates a significance value of less than .05(table).Thus 

considering all the above facts, it is eligible to use factor analysis to reduce variables of 

motivational factors for women entrepreneurs. 

Table No.3 Factor Analysis Results 

Factor  Item Item 

Load 

Factor 

Load 

Eigen 

Value 

%of 

Variance 

Ambition Opportunity .943 5.4 11.1 19.41 

Work fulfillment .869 

Clear goals .841 

Responsibility .760 

Realization of dreams .714 

Feel free .694 

Self reliance .653 

Decision making .524 

  

Financial 

Independen

cy 

Availability of resources for 

utilization 

.922 4.7 3.5 16.94 

Capitalize own idea .917 

Best alternative .897 

Income earner .850 

Quality products and services .419 

Professiona

l 

competence 

Equal opportunity .819 3.7 3.0 13.47 

Attention to human issues .776 

Adaptability .764 

Cope up with expectation .676 

determination .673 

Social 

network 

Meeting new people .888 3.46 1.87 12.38 

Maintain relations .883 

Societal up gradation .834 
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Making people employable .768 

Supportive 

environmen

t  

Family support .965 2.39 1.42 8.53 

Business model designing .941 

Exhibitions .539 

Favorable 

work 

environmen

t 

Supportive employees .697 2.0 1.29 7.18 

Technical assistance and 

employees 

.469 

Responsiven

ess 

Contribution towards society .764 1.48 1.0 5.29 

 

The total variants explained by principal component analysis are shown in the table3. The result 

reveal that the first seven components in the initial solution have an Eigen value over one and 

accounted for 83.24% of the total variants. After extracting the eigen values, factor loading are 

used to measure the correlation between variables and the factors. These factors are rotated with 

the varimax with Kaiser normalization rotation method and the variables are grouped under 

seven factors. Hence, the first seven factors are considered. 

 

The factor analysis as given in Table 3, reveals the important entrepreneurial motivating factors 

are ambition, financial independency, professional competence, social network, supportive 

environment, favorable work environment and responsiveness. The 28 variables included in the 

entrepreneurial motivation are explained by seven important factors to the extent of 83.24%. 

 

The most important factor is ambition and it consists of eight variables namely freedom, decision 

making, responsibility, work fulfillment, clear goals ,opportunity identification, self reliance .It 

explain 19.41%variations in motivation. Again, the variables like income earning, providing 

quality products and services, wish to capitalize own business idea, availability of resources for 

utilization, best alternative are  inferred as factor 2 and it is termed as financial independency. 
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Variables like equal opportunity, determination, attention to human issues, adaptability, cope up 

with expectation contribute on factor three and it is termed as professional competence. 

Variables like meeting new people, maintain relations, societal up gradation, making people 

enthusiastic  contribute on factor 4 and it is collectively termed as social network. Variables like 

exhibition, family support, business model designing termed as supportive environment. 

 

Variables like supportive employees ,technical assistance contribute to  factor 6 and it is termed 

as favorable work environment. Variables like contribution to the society contribute on factor 7 

and it is termed as responsiveness. 

 

Conclusion 

Women have great capacity and capability to contribute to the economic development of the 

country. So policies and programs have to be framed and implemented for them to support and 

encourage them to inculcate a good entrepreneurial climate among them. The present study 

identified seven entrepreneurial motivational factors. In order to achieve the goal of  economic 

development government and educational institutions should identify the opportunities for 

women and give them proper environment for growth. 
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