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ABSTRACT: 

Today in the developed world our mobile phone is like the sixth hand for us.  We are using a 

mobile phone for everything and our day will not be completed without this.  This is possible to 

market the product in online that is through the mobile phone that is called as e-marketing.  

today with the help of e-marketing we can able to know what products are available in the 

market.  Where and all the market is present and it helps even the small proprietors also to shine 

in the market.  The e-marketing is the wise side of the market.  As we hope that our future will be 

depend upon this. Let we know about e-marketing in this study. 
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Introduction 

There is a saying that means it is not advisable to force fit a solution - “you cannot push a square 

peg through a round hole” channels used for marketing are quite important and marketing terms.  
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Moreover, we know that it is a good practice to be said that if it is marketed in the new way the 

customers will be happy and they will be buying that product for that advertisement because the 

advertisement is will force the customer to buy that product.  As we have seen many types of 

marketing there the one of the most important fact is that of the e-marketing because the internet 

world has been developing now a days and then we cannot able to do anything without the 

mobile phone.   

As the generation is very furious that the young child in the mother's lap would able to operate 

the mobile phone which do not able to walk itself the generations are so changing that the habit 

of going to the shop and buying something itself become the boring thing and the generation 

prefer to be online shopping now a days.  The online has many shops and many millions of 

millions of products have been poured there but we do not know in which sight thus the product 

is available we don’t want to waste our time by searching this.  The very big marketing strategy 

called e-marketing helps us to find in which brand that the product is available that everything in 

the market has the advertisement.  No product will be known for the customer without the 

advertisement.   

Definition 

e-Marketing is also known as Internet marketing, web-marketing or even online marketing. It is 

actually a subset of digital marketing. 

e-Marketing involves the use of the Internet for the promotion of a business’s products and 

services on a digital platform. The various channels that e-marketing uses for these promotional 

activities include social media, email marketing, affiliate marketing, websites, etc. 

However big or small the business is, e-marketing can help it grow and make more profits with a 

rather less investment as compared to the traditional concepts of marketing. 

Here is a list of the various benefits of e-marketing and also the reasons why and how it provides 

every business with a competitive advantage. 

Cost effective and faster 

e-Marketing is certainly the most convenient mode of marketing as regards the cost and time it 

requires. It utilizes the most inexpensive channels of promotional campaigns, such as social 

media (Facebook, Instagram, Pinterest, YouTube, Google+, etc.) and even through creating 

websites and email marketing, again both of which are absolutely inexpensive as compared to 

the traditional marketing.Also, these channels help reach out to the end customers at a much 

faster rate than traditional marketing. 

Global Boundary independent 

Since the Internet is available globally and these days even easily and freely accessible, the scope 

of e-marketing has also widened along with it. Hence e-marketing can be carried out without any 

limitations on the geophysical boundaries in order to reach out to a wider audience.This has 

particularly helped the smaller businesses on a larger scale due to its low cost and easy global 

accessibility. 
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Increased customer outreach 

With the help of all of its promotional digital medium, it has become very easier to reach out to a 

wider target audience in a very shorter span of time.You can actually target a specific audience 

as regards your products or services and either uses social media or email marketing strategy to 

attract them and help in generating more leads for your business. 

Brand awareness 

Well, e-marketing also helps your business to be recognized worldwide with the help of its easier 

promotional strategies. Creating brand awareness is comparatively much easier than traditional 

marketing concepts. 

Increased ROI (return on investment) 

e-marketing helps in harnessing the best strategies in order to generate the maximum ROI from 

your business. It is possible because of its low investments and wider outreach to the target 

audience.Well, these were a few of the benefits of e-marketing which really help your business 

and take it to just another level.Digital Vidya is Asia’s leading digital marketing training 

institute, founded in 2009, and provides the best digital marketing courses.They are also known 

for their expert training personnel along with their placement guidance. They also provide a govt. 

of India recognized course called the Certified Digital Marketing Master course (CDMM). 

Product 

Product refers to the products and services offered by a business. Product decisions include 

function, packaging, appearance, warranty, quality, etc.Customers need to understand the 

features, advantages, and benefits that can be enjoyed by buying the good or service. When 

thinking about a product, consider the key features, benefits, and the needs and wants of 

customers. 

Price 

Price refers to the pricing strategy for products and services and how it will affect customers. 

Pricing decisions do not include just the selling price, but also discounts, payment arrangements, 

credit terms, or any other price-matching services offered.When determining a pricing strategy, it 

is important to consider the business’s position in the current marketplace. For example, if the 

business is advertised as a high-quality provider of mechanical equipment, the product pricing 

should reflect that. 

Promotion 

Promotion refers to the activities that make the business more known to consumers. It includes 

items such as sponsorships, advertising, and public relations activities.Since promotion costs can 

be substantial, it is essential to conduct abreak-even analysiswhen making promotion decisions. 

It is important to understand the value of a customer and whether it is worth conducting 

promotions to acquire them. 
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Place 

Place refers to where the product/service of the business is seen, made, sold, or distributed. In 

essence, place decisions are associated with distribution channels and ways of getting the product 

to key target customers.It is important to consider how accessible the product or service is and 

ensure that customers can easily find you. The product or service must be available to customers 

at the right time, at the right place, and in the right quantity. 

For example, a business may want to provide their products over an e-commerce site, at a retail 

store, or through a third-party distributor. 

People 

People refer to the staff, salespeople, and those who work for the business. People decisions are 

usually centered around customer service – how do you want your employees to be perceived by 

customers? 

Example of the 5 P’s of Marketing 

John is considering operating a jet ski shop catering to travelers and tourists. To position his 

business, John may consult the 5 Ps of marketing in the following manner: 

 Product: By the hour jet ski rentals for people who are in the city for a short duration of 

time. A limited liability form to be signed by people who participate in the service and a 

monetary deposit in case of damages. 

 Price: Cheap jet ski trips to cater to the budget constraints of travelers and tourists. A 

10% discount on jet ski trips when referred by a travel agency. 

 Promotions: A Facebook page, Instagram page, and a Twitter handle to promote the 

business. Also, paid promotions on travel agency websites. 

 Place: An easy to access location from existing transit systems. 

 People: Friendly staff members who love meeting other travelers and offer exceptional 

customer service. 

Transactional emails 

Transactional emails are usually triggered based on a customer's action with a company. To be 

qualified as transactional or relationship messages, these communications' primary purpose must 

be "to facilitate, complete, or confirm a commercial transaction that the recipient has previously 

agreed to enter into with the sender" along with a few other narrow definitions of transactional 

messaging. 

The primary purpose of a transactional email is to convey information regarding the action that 

triggered it. But, due to their high open rates (51.3% compared to 36.6% for email newsletters), 

transactional emails are an opportunity to introduce or extend the email relationship with 

customers or subscribers; to anticipate and answer questions; or to cross-sell or up-sell products 

or services. 

Many email newsletter software vendors offer transactional email support, which gives 

companies the ability to include promotional messages within the body of transactional emails. 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 6, Issue 4, April 2019

ISSN NO: 0975-6876

http://cikitusi.com/615



There are also software vendors that offer specialized transactional email marketing services, 

which include providing targeted and personalized transactional email messages and running 

specific marketing campaigns (such as customer referral programs). 

Direct emails 

Direct email involves sending an email solely to communicate a promotional message (for 

example, a special offer or a product catalog). Companies usually collect a list of customer or 

prospect email addresses to send direct promotional messages to, or they rent a list of email 

addresses from service companies.
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