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ABSTRACT 

E-Marketing (Electronic Marketing) also known as Internet Marketing, Web Marketing or online Marketing or Digital 

Marketing. E-Marketing is the process of marketing a product through internet. E-Marketing not only includes marketing on 

the internet, but also through e-mail and other wireless media. E-Marketing is the concept which emerges in the last decade. 

People focused on the internet mainly for the purpose of gathering information. But as the technology develops and the 

people started migrating, they concentrated in E-Marketing.India is the fastest growing large economy in the world, still 

popularly known as the country of villages. India’s 70% of the population are in the rural segments doing agriculture. Only 

30% of them are in urban segments working in many business sectors.Most of the people in urban areas buy through E-

Marketing only. In this paper we are focusing on creating awareness about the product or services in rural areas. By 

providing advertisements in the popular websites or placing banners in such sites creates the awareness among the people. 

Through advertisements and from any other sources, the people in rural areas will try to buy the product through E-

Marketing (i.e., online). This reduces awareness among them. According to the Internet Live Stats, the internet penetration 

in India has grown from 15% to 35% in 2013. As most of the population is in rural areas, business people focus on the rural 

areas by creating awareness for the product. They insist the people to buy products through online so that the demand for 

that product will be worldwide. By creating awareness even uneducated people buy through E-Marketing. This makes our 

country to develop and reach the best position.  
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INTRODUCTION 

Today’s market has been changed buying through network i.e., e-marketing. E-Marketing is the use of 

digital channels to promote many market products and services to the customers and business people. 

The term ‘Digital Marketing’ (i.e. e-marketing) was first used in the 1990s. In 2000 and in 2010, e-

marketing became more sophisticated as an effective way to create a good relationship with the 

consumers and customers also enjoyed a lot buying through e-marketing. Our Prime Minister Mr. 

Narendra Modi focused more on the digitalization process in our country on that by using the latest 

technology people of India will enhance their standard of living and they will be connected to the 

global world. In this paper we are focusing on the matters that how to create awareness about e-

marketing in rural areas. 

OBJECTIVES: 

The main key objective of e-marketing is as follows: 

 Promote our brand image of the company, building more and more prospective customers, 

increasing the sale of goods and doing services by adopting various e-marketing techniques 

which are available in the today’s world. 

 It has been started with the aim to make India totally digital so that the various companies will 

focus on e-marketing for the marketing of their products. 

 Describe the characteristic and importance of e-marketing for all the people. 

 Determine the factors which contribute to the success of the rural brand in India. 

 Evaluate the factors that influence the brand awareness. 

 Knowing the rural branding and to analyse the present promotion strategy for a new brands in 

rural areas. 

 Increasing brand awareness through e-marketing so that people in rural areas will buy the 

products.  

NEED FOR THE STUDY: 

Major income is from agriculture only. Nearly 60% of the rural income is from agriculture. Hence 

more people live in rural areas only. So we have to create awareness among them about the product 
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buying through e-marketing. Thereis a need to create awareness because technology is developing day 

by day, according to that people should develop themselves i.e. buying products through online. As 

green revolution is increasing, rural area people are consuming a large quantity of industrial and urban 

manufactured products. Rural consumers have diverse socioeconomic backwardness. This is different 

in different parts of the country. 

SCOPE FOR THE STUDY: 

E-Marketing has global applicability. It covers almost all types of business namely agricultural, 

industrial, medical tourism, governance, education and so on. The main scope of e-marketing includes 

covering the various aspects as enabled by website, create virtual shops, creating customer date bank, 

provide for business-to-business exchange of data, contacting customers by e-mail or fax, use 

business-to-business buying and selling, defines all barriers of time and space. Modern electronic 

commerce typically uses the World Wide Web although it may also use other technologies such as e-

mail. 

ADVANTAGES OF E-MARKETING: 

The advantages of e-marketing are as follows: 

COST EFFECTIVENESS: 

One of the key benefits of e-marketing for businesses is the relatively low costs involved. With 

reference reaching recipients quickly, businesses can announce one-day sales that would otherwise be 

impossible with slower media channels, or simply maintain more frequent communications with their 

audience to establish customer relationships. 

TRACKING AND PERSONALISED APPROACHES: 

Many marketing platforms today offer a many tracking options which provide statistics pertinent to 

our online advertising practises. The knowledge gained from these services can then assist your 

efforts moving forward and allow us to make better and more informed marketing decisions. 

For example: A high number of opened mails and links within mail could indicate that audiences are 

engaging with our market content on a regular basis. 

IT’S CONVENIENT FOR OUR TARGETED AUDIENCE: 

The interconnected nature of the internet allows for the advantage of e-marketing to extend our 

customers too. It’s particularly unlikely or difficult for someone to pass on the context of a print, radio 

or television marketing campaigns. 

MEASURABLE AND WELL-AUTOMATED: 

When we put an advertisement in the daily paper or a magazine, it can be hard to access the 

immediate deals and their sales affect for our business. With internet marketing advantages, 

everything can be followed and tracked through detailed diagrams that delineate activity development, 

traffic growth, leads and deals transformations from our specific search marketing efforts. Another 

powerful benefit of using internet marketing is the power of easy and result-oriented automation. In 

offline traditional marketing, advertisers need to appoint best hands for different assignments while 

internet marketing has a superior time-saving opportunity. 

MAINTAINS A GOOD RELATIONSHIP: 

It is a typical practice in traditional market to see traders giving their business cards to clients after 

deals. Most of the times clients on such events, misplaces the cards and it is just when the need 

emerges again for the same kind of service, they start to think where their card is. While in e-

marketing, we can easily get email addresses of both the purchases and the prospects. We may begin 

follow-up marketing to prospects by means of auto responding email and hence we can establish an 

effective after sales relationships with our existing purchasers. 

FASTER GROWTH AND MORE PROFITS: 

Diversification is vital in highlighting and publicizing our business to prospects. This implies utilizing 

numerous variations of e-marketing strategies to reach prospects and gain their confidence. 

Advantages of e-marketing make such diversification quite easier by doing through different channels 

like social media marketing etc. 

DISADVANTAGES OF E-MARKETING: 

SPAM: 

The word ‘spam’ means the tern it irritates the consumers. ‘Spam’ is a common term for bulk 

distributed emails. If our messages are not targeted to the right people, the recipient may delete our 
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email or unsubscribe. We need to make sure that our email marketing complies with privacy, data 

protection rules and that it is properly targeted at people who want to receive it.
 

UNDELIVERED MAILS:  

Poorly designed emails may not get delivered. Emails that use certain spam keywords in the subject 

heading or content of the email are likely to be filtered out by email software and internet service 

providers. If we don’t keep our marketing lists up to date, we will find incorrect email addresses 

which means our messages won’t reach the right person. 

DESIGN PROBLEMS: 

Our email must be designed so that it appears as it should across multiple devices and email 

providers. We may encounter a trade-off between design and functionality. Some people opt to 

receive text-only emails, considering how our message will look if this is the case. 

SIZE ISSUES: 

Files need to be small enough to download quickly. Emails containing many images may take more 

time to load, losing the audience’s interest. 

RESOURCES AND SKILLS: 

For a successful email campaign we must ensure the audience that we have the right copy, design and 

marketing list. If we don’t have the time or skills in-house, consider outsourcing some of these 

elements. 

ENGAGEMENT: 

Email marketing requires constant tweaking to keep our subscribers engaged. A person will often sign 

up to receive email solely as a part of a promotion. For example, if a user provides his email address, 

he may receive a discount on a product. A user might also unintentionally sign up, such as if 

subscribing was the default choice on a web page. In such cases, our email marketing may be 

perceived as a nuisance. 

APPEARANCE: 

We may have worked to create our email marketing to look exactly the way we envisioned. But 

unfortunately, due to the varying servers and computer settings, our design may not come through the 

way we hoped, which will diminish the impact of our message. Text may be moved from one line to 

the next on a person’s screen. The email on another person’s computer may only allow text, blocking 

images from coming through. If the main focus of our marketing was a logo, it could be lost. 

COSTS: 

Sending a quick email to someone may not cost us much more than internet access, but the costs of 

launching an email marketing campaign will add up. Even basic self-managed monthly plans with 

fewer than 10,000 subscribers can cost more than Rs.70, 00,000, according to one marketing software 

firm. Hiring a company to design and manage an email marketing campaign includes templates and 

consultations and can get prices. A start-up package can cost several thousand dollars initially plus a 

thousand or more per month for continuing management. 

LIMITATIONS OF E-MARKETING: 

However, from the buyer’s perspective, the inabilities of shoppers to touch, smell, taste and ‘to try on’ 

tangible goods before making an online purchase can be limiting. However, there is an industry 

standard for e-commerce vendors to reassure customers by having liberal return policies as well as 

providing in store pick-up services. The main limitations are lack of personal approach and 

dependability on technology. The uneducated people don’t know how to use the e-marketing in 

buying the products or whatever they want to do. 

FINDINGS: 

There is a finding that is related to how many people are living in rural areas and how to create 

awareness among them. 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 6, Issue 4, April 2019

ISSN NO: 0975-6876

http://cikitusi.com/609



 
 

 

Most of the people are in rural areas so we have to create awareness among them about the products 

and buying their necessaries through online. 

1. Huge potential for consumer durables like refrigerator, DVD player. 

Around 80% of the respondents possess cell phones and house hold mixers. Thus, this analysis shows 

that there is huge potential for the consumer durable goods like refrigerator and DVD player. 

2. Maximum consumers purchase from nearby town and city retailers. 

Majority 60% of the consumers purchase durable products like television, refrigerator, cell phones etc 

from city retailers only. And 47% of the rural consumers purchase television, refrigerator etc from the 

retailers in their own village and company showroom. 

3. Retail Malls and Online purchase are not much popular in rural market. 

Just 3% of the consumers purchase from the retail mall or super market. Only 6% of the rural 

consumers responded that they purchase online and it is observed that products purchased online are 

generally cell phones. 

4. Purchase time: 

Rural consumers mostly purchase consumer durables when they need them most and also, they 

purchase them during festival and marriage season. 

5.  Brand preference: 

Samsung is the most preferred brand in television segment among the rural consumers. Only few 

people use refrigerator in rural areas. Godrej is the preferred brand in refrigerator. Large number of 

the people in rural areas uses local made watches and mixer grinders. There are very less people in 

rural sector having washing machine and DVD player. 

6. Creating awareness: 

Most of the people in rural areas buy their products from their nearby places. We have to create 

awareness among the rural area people because nowadays our India’s technology is increasing day by 

day, according to the development we should improve ourselves. The rural area people are not much 

educated, so by giving advertisements through television about e-marketing, people should adopt 

themselves to the today’s world. So by creating such awareness they will change their techniques 

slightly and buy products through e-marketing. 

SUGGESTIONS: 

 Most of the people in rural areas prefer nearby purchasing only. We should create awareness 

among them. The ways how to create awareness are as follows: 

 Firstly, providing the advertisements in the popular websites or placing banners in rural areas. 

 By clicking the advertisement, the customer can respond to the e-marketing, they both will 

get mutually beneficial. 

 Even a small village and every nook and corner of the globe will be getting marketed by the 

marketer. 

Billions of people living in.. 

cities where population
greater than 5 million

cities where population
between 1 and 5 million

cities where population
between .5 and 1 million
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 Through e-marketing they can easily capture the students from the rural areas because the 

students are getting educated, so they get extra knowledge and they insist others to buy things 

through online. 

 It aimed at benefiting the masses in rural India must be affordable and low cost so that the 

perceived economic benefits of such an endeavour are much more than the technological 

solution. 

CONCLUSION: 

The internet can be used in secondary and primary research. The internet changes the quantitative and 

qualitative research process and offers researchers many benefits. Example: Greater speed of delivery 

and receiving responses, low cost, international range and multimedia possibility. This paper shows 

the advantages, disadvantages, need and scope for e-marketing and mainly creating awareness among 

the rural people and telling the people how to use internet marketing in a best possible way. 

 
 

The rural area population is increasing year by year. So reaching a best place in the market will be 

done by targeting the rural people. So by doing e-marketing, we must create awareness among the 

rural people to develop a best place in the market. 
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