
Women Empowerment and Entrepreneurship in India                       

Sheeba M 1st year B.com, Gopalan College of Commerce, Basavanagar 

Abstract: 

           Women empowerment means accepting and allowing women who are on 

the outside of decision making process into it. Women empowerment has become 

a significant topic of discussion in development in the Economy. It can also point 

to the approaches regarding other trivialised into a particular political or social 

context. The current study shows the comparison of percentage of women 

empowered before and since 2000. The study is confined to examine only women 

empowerment   as a consequence of women entrepreneurship. 

Introduction: 

          “There is no chance of the welfare of the world unless the condition of the 

women is improved. It is not possible for a bird to fly on one wing.”   

Swamy Vivekananda 

           The role of women entrepreneurs in building the nation cannot be 

ignored. In the advanced countries of the world there is a phenomenon increase 

in the number of self-employed women after the world war. Studies reveal that 

women face tough security requirement on their lines of credit than do man. 

Women, one time in this world, were not considered to be entrepreneurs. It took 

hundred years to show the different types of roles that a woman can perform. 

Gradually role of women in the society took to different forms, shapes and sizes 

and are moving in these different channels assuming different dimensions in 

each form. Even today in many societies and in different places women “live in a 

bygone century chained and shackled to the social structures and coding, wishes 

of others who carve a code of conduct on stone. Whereas there are other locales 

where women struggle to find freedom and space to define their roles in a new 

context with new occupations and forge a new path for their lives.” 

              As women plays the role of daughter, wife, mother, parent and 

simultaneously playing different roles in social setting (such as community 

services), they had the dilemma of accepting or not the role of entrepreneurship. 

But the present women folk, having education, consider entrepreneurship as a 

challenge. Besides this, many a women would not like to simply look at the 

husbands for satisfying their needs. They would like to have their own identity.        
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 Objectives of the study: 

  To estimate the literacy rate which in turn leads to empowering the 

women through entrepreneurship 
 T To analyse the economic growth of the women through 

entrepreneurship. 

Research methodology: 
               The data  is collected from secondary source through journal, 

newspaper and articles. 

 

 LITERATURE REVIEW: 

REKHA and KALPANA KUMARI (2014)  in their study that: “The women have 

achieved immense development in their state of mind. With increase in 

dependency on service sector, many entrepreneurial opportunities especially for 

women have been created where they can excel their skills with maintaining 

balance in their life. When we speak about the term “women entrepreneurship”, 

we mean, an act of business creation that empowers women economically, 

increase their economic strength as well as position in society. Hence, women-

entrepreneurs have been making a considerable impact in almost all the 

segments of the economy which is more than 25% of all kinds of business. In 

India “entrepreneurship” is very limited amongst women especially in the formal 

sector, which is less than 5% of all the business.”  

Analysis and interpretation: 

               The Economic census, released by ministry of statistics and programme 

implementation, presents a worrisome picture of status of women entrepreneurs 

in the country.             

 

          The above survey shows that women constitute only 14% of the total 

entrepreneurs, i.e., 8.05 million out of 58.50 million entrepreneurs. Another 

year literacy rate 
women 
entrepreneurs 

1951 8.86 1.6 

1961 15.35 3.8 

1971 21.97 4.5 

1981 29.76 5.2 

1991 39.29 9 

2001 53.67 9.5 

2011 65.64 11 

2018 69.49 14 
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revelation is that out of these entrepreneurs, 2.76 million women (34.3% of the 

total entrepreneurs) work in agricultural sector, whereas 5.29 million females 

(65.7% of the total entrepreneurs) work in non-agricultural sectors. Among the 

non-agricultural activities owned by women entrepreneurs, manufacturing and 

retail trade are dominant ones with corresponding percentage being 29.8% and 

17.8% respectively. 

         Among the states, the largest share in number of establishments under 

women entrepreneurship is of TAMIL NADU (13.51%) followed by KERALA 

(11.35%), ANDRA PRADESH (10.56%), WEST BENGAL (10.33%) and 

MAHARASHTRA (8.25%). Average employment per establishment for women 

owned establishments is 1.67% 

  Recognised women entrepreneurs of India: 

 INDU JAIN – chairperson of Bennet, coleman (TOI) 

 INDRA NOOYI – former chairwoman of pepsico 

 KIRAN MAZUMBDAR SHAW – founder of Biocon limited 

 VANDANA LUTHRA – founder of VLCC 

 PRIYA PAUL – chairperson Park Hotels 

 RITU KUMAR – world famous fashion designer 

 SHAHNAZ HUSSIAN – CEO of Shahnaz Herbals 

 SUCHI MUKHERJEE – founder and CEO of Limeroad 

 RICHA KAR – co-founder of Zivame 

 ADITI GUPTA – founder of Menstrupedia 

Female entrepreneurship policies in India: 

  The ministry of women and child development has several ambitious programs 

for female self-employment: 

 Support to training and employment programme for women (STEP) 

 Rashtriya Mahila Kosh (RMK) 

 Swayam sidha scheme 

 Ministry of micro, small and medium enterprises (ministry of MSME) 

 Prime minister’s employment generation program (PMEGP) 

 Micro and small enterprises – cluster development program (MSE-CDP) 

 Credit guarantee fund scheme for micro and small enterprises 

 Trade related entrepreneurship assistance and development (TREAD) for  

women 

 Mahila coir yojana 

  Mahila udyam nidhi scheme 
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Conclusion: 

         The efforts of government and its different policies helps us say that 

today we are in a better position wherein women participation in the field 

of entrepreneurship is increasing at a considerable rate. Efforts e being 

taken at the economy as brought promise to equality of opportunity in all 

spheres of Indian women. Therefore, the unexplored talents of young 

women can be identified, trained and used for various types of industries 

to increase the productivity in the industrial sector. 
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