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Abstract  

E-Marketing means using digital technologies to help sell your goods or services. E-

Marketing is the process of marketing a brand using of internet. It include both direct & 

indirect marketing elements are helps to connect business to their customer. E-marketing, 

internet marketing, online marketing refers to advertising and marketing efforts. Use email 

and web as their strategy for business. To explore,analyse and develop a clear understanding 

about the different research topics and methodologies implementation. It depending on the 

hanson internet marketing framework by implementing a three stages such as E-business, E-

market place,E-commerce, E-platforms,E-mobile marketing and many other research areas. 

It is an adoption of small business enterprise(SBEs). The capability and willingness to 

develop manage and establish a business responsibility to make profit .E-marketing 

established and fast growing research stream within e-commerce. To grow very quickly to 

securely provide your credit card number,customer can order the product right from their 

home. E- marketing strategies are implemented correctly, the return on investment(ROI) from 

traditional marketing strategies. Main target is to attract customer needs &satisfaction. It 

has several benefits like global reach,lower marketing cost, personalization, more 

attractive,good conversation. It has disadvantages also like privacy, security,continuous 

update. Methods of e-marketing like engine marketing,E-prescription, viral marketing. 

Personalized are delivering tailored communication to an infinite of target market. The 

internet also became the most economical distribution system of information.E-marketings 

are done through internet. It include different kind of brands developing their products using 

e-marketing. 
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Introduction : 

Marketing is often described  as a way of communication between a business and customer. 

The purpose of presenting and promoting the values of a certain product or service. Main 

goal is to sell the products,communication are leads towards goals. Marketing embraces a 

wide range of strategies,but successful e-marketing is user centric and consistent  approach to 

these strategies. Marketing will linked environment and using that connectivity to market. 

Customer got far more demanding, their level of loyalty, high quality product  became not 

sufficient to stay competitive and succeed in the rapidly globalizing marketplace. Internet 

will be as essential of a business tool as the phone & fax.Conversion from static sites to 

dynamic and personalized sites, from broadcasting to narrow casting, from information 

dissemination to actual commerce. E-marketing stands for marketing techniques and concept, 
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applies them through the electronic medium of the internet. E-marketing threads are technical 

and graphical aspects of online tools together, allowing for design, advertising,brand 

development,promotion and sales.viral marketing seeks to create a telephone call about the 

product through word of mouth. Some viral marketing plans even use alternative reality 

games in order to promote a particular product. 

Objectives : 

 To study the impact of marketing activity over internet. 

 To study the sales promotion programs on hikepar associate 

 To study the build and retain brand loyalty. 

 To study the introduction of new product  

 To study the attractive of new product 

 To communicate the benefits of the product or service. 

 To raise awareness of the company,product, or service within a clear target market. 

 To expand your research through social media. 

Importance: 

Increase the visibilityof your business 

 Internet has brought tremendous changes in our life style. 

 Every business should recognise this and establish their presence on the internet  

 Internet marketing is beneficial for all the types of business. 

To connect with the customer  

 Social media marketing allows to connect with your potential and returning customer.  

 Upcoming products or service give a small description of goods&service to customer. 

 You can attract new customer in future. 

To cope up with the competition  

 People can able to purchase wide range of goods from online with help of internet. 

 To maintain competition against small,local, and large online retailer & business. 

 The business make proper use of internet marketing platform. 

Goods for research & development 

 Proper keywords usage allows to drive potential traffic to your site. 

 The best way to observe the customer. 

Legitimate yourself 

 The internet allows local business to legitimate themselves as successful companies. 

 By this they will be able to observe  retain a large customer. 

 The business are active,dynamic and working to improve is growing level of business. 

Characteristics of e-marketing : 

Ability to identify the customer 

 Limit access to areas of their website to encourage customer registration. 

 Offer contests and prizes in exchange for consumer information. 

 Place – cookies on visitor computer to track visitor usage & preference. 

Community  

 Virtual communities on the web 

 Sense of grouping membership of belonging. 

Memory 
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 Ability to access database or data warehouse for individual customer to purchase. 

 Data in real time to customize a marketing offer. 

Control  

 A multiservice website serves as a gateway to other website. 

 Highlighted text permits website to jump from one point to other points on the site. 

Accessibility  

 Creates competition for the consumer attention 

 Increase the importance of recognizable brand name 

Digitalization 

 Ability to represent a product or atleast some of its benefits as digital bits of 

information. 

Scope : 

E-marketing allows a business to reach its customer in wide range of ways viz.., website, 

email,live chat,blog,forums,etc..with new technologies becoming available evey day. 

Interactivity : 

Traditional means of marketing are like monologue. They are getting more brand message to 

its customer.The two way communication channel enables the marketer to get real time and 

direct feedback from its customer and adapt its operation of marketing methods. 

Demographic targeting : 

A companies marketing message are most effective they are delivered directly to the target 

audience. The nature of internet users will trend to organize themselves into focused groups. 

The internet creates a perfect environment for place marketing.  

Ease of adaptation  

The marketers far more dynamic in adapting to the consumers needs & wants. Combined 

with the immediacy of the internet as a medium, implies that very little to none advertising 

spend is wasted on those campaigns are not effective. ROI is better than the traditional 

marketing. 

E-Marketing Strategies : 

Product strategies – Existing products sold online or new products offered to the customer. 

Pricing strategies – Dynamic pricing and online request. 

Distribution strategies – Direct marketing and agent of  E-business  

Relationship management strategies – CRM software + customer behaviour = comprehensive 

Advantages of internet marketing : 

 Low – cost promotion strategy. There is no dout that internet marketing requires no 

large capital investment and there is no physical capital to concern about, as 

everything is online. 

 It can be used to reach large audience or smaller targeted lists 

 Reach your target market easily. Online marketing can also help you to reach your 

target market immediately and potential customer will be able to find quick search. 

 Convenient payment collection, with e-commerce enabled on your website, able to 

collect payment easily and conveniently. 

 Customer are genuinely interested in your products or service are more likely to 

engage with your business. 
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 You can earn passive income from affiliate marketing combined with your internet 

marketing. 

Disadvantage of internet marketing : 

 Internet marketing offers so many benefit, done properly and helps you to connect 

with broader customer base. 

 Many business are helpful to consult with an hire advertising firm or design company 

to help them with their marketing strategies. 

 The encounter a trade-off between design and functionality. 

 Avoid wasting your time and money and web design and marketing company to help 

stand out and see better sales. 

 No instant trust, of online advertising is everywhere , there is no way for potential 

customer to tell the marketing is good or bad.   

 Skill and knowledge required online marketing also required a great deal of 

knowledge & skill to be successful. 

Findings : 

Customer do not have whole information about operating an e-commerce site for e-buying 

producer. Most of the people are unsuccessful to use net banking and e-mail account of either 

they ignored  member id & password. Manufacturers don’t have freedom to operate an e-

commerce site of individual manufacturer agreement with one or more dealers. Planners fail 

to give employee whole picture and in such circumstances the training and setting up 

incentives operation are to be incorporated in the specialization. Personnel management only 

at the time of recruitment and training special skills of internet operation are to be 

incorporated. 

Suggestions : 

1. Management should improve its knowledge about e-commerce process. 

2. To give training and information to customer for e-commerce process & e-commerce 

site.  

3. To improve co-ordination of products , dealers and customer. 

4. To give the quick online support to customer. 

5. To develop employees management skills. 

6. To understand the customer proper behaviour ,habits and expectation. 

Conclusion : 

This essay has clearly shown that e-marketing impacts upon business in a number of 

important ways. When used effectively,e-marketing campaigns and strategies have the 

potential to reach customer in a speedy and low-cost manner and can provide promotion for a 

widerange of product or service. E- marketing also offer business opportunity to garner data 

about their customer base to an extent that has hitherto been very difficult to achieve via 

traditional marketing. However, despite these problems in reasonable to conclude that e-

marketing is on the whole positive development for business and that despite certain dangers 

its impacts upon business has been largely positive.  
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