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Abstract 

E-business is the latest buzzword attracting more people, creating market and life. The 

features have been considerably increased. Dynamic web pages are much in use in the world 

of e-business. Internet World Wide Web and ecommerce are the key industry drivers. No 

company can survive in this competitive environment without ecommerce. It allows the 

companies to select the best suppliers regard less of their geographical location and to sell to 

a global market. The study is mainly focused in the area of electronic business transactions. 
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Introduction 

The study throws light on the e ticketing function of the jai hind travels Private Ltd 

Thiruvanathapuram. They got almost several years of service in the field of travel agency. E 

commerce is the technology for change. Companies that choose to regard it only as an “add 

on” to their existing ways of doing business will gain only limited benefits.  

Scope of the study 

The project was undertaken with the objective to study and understand the details of 

Electronic Business Practices. It alsofocuses on the benefits which the organization as well as 

the customer gets while using an e ticketing. The study tries to create an insight into the latest 

technology trends in Electronic Business. 

Objectives of the study 

 To get a clear idea as how e ticketing works in an organization. 

 To study the software applications of the firm with regard to e ticketing. 

 To know the benefits can obtain by the organization by using electronic ticketing. 

 To familiarize the transformation and different aspects of e-business. 
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Methodology of the study 

a.  PRIMARY DATA 

 In this study, the main source of primary data is the direct conversation with the 

executives and the staff who uses the program. 

b. SECONDARY DATA 

The secondary data are the information that already taken and use it for some other         

purposes. The main source of the secondary data in this study was the company profile 

and internet. 

Limitations of the study 

The busy schedule of the staff of the organization has restricted the collection of detailed 

information. 

Company Profile 

Jaihind Tours is committed to providing clients with access to the widest possible choice of 

reliable, high quality travel services at the best possible prices. Jaihind currently operate four 

offices. Along with their partner in North India, their branches in Kochi and 

Thiruvananthapuram cater for our Indian clientele whilst their offices in the United Arab 

Emirates and Germany allow their ever-expanding Emirates and Germany based clients to 

reap the full benefits of their extensive knowledge of the travel industry and the destinations 

they serve. Their influence also extends to the United Kingdom where they are represented 

by respected travel operators who are as committed to meeting clients' needs as they are. 

Jaihind Travels head office is situated in Trivandrum. 10 staffs are working in Travels. 

NATURE OF WORK 

They do ticketing for International & Domestic for all sectors. They provide assistance for 

obtaining the Visa, Passport and Tour Operation. Apart from dealing with the passenger 

travels they also acts as Cargo Agents. They specialized for all Travel Documents. 

E TICKETING IN JAIHIND  

The JAIHIND TRAVELS has got the permission of IATA to sell air transportation without 

issuing printed tickets and passengers to check-in and board flights without holding printed 

tickets. The company used to spent inordinate amount of time manually entering reservations. 

This had encouraged the company to go for e-ticketing which had made the company more 

productive and essentially turn into an extension of the airline’s sales force. E-tickets have 

replaced the paper-based flight coupons with an electronic ticket image that is stored in the 
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airline database. E-tickets are a more practical and faster option to manual ticketing, effecting 

sizeable savings for the company.   

GLOBAL DISTRIBUTION SYSTEM (GDS) 

The travel industry value chain is more complex than commonly realized. The suppliers such 

as large national airlines, international hotel chains, auto rental companies and cruise / tour 

operators generally must deal through a group of intermediaries such as Global Distribution 

System (GDS) and travel agencies rather than directly with consumers. GDS are merchants 

who buy reservations from suppliers and then resell the “inventory” to agencies, who the 

retail the inventory to consumers and create vacation packages that are then sold to retail 

agents.  

The major GDS systems used by the JAIHIND TRAVELS are: 

 Amadeus  

 Galileo 

AMADEUS 

Amadeus is one of major Computer Reservation System providers in India. Amadeus 

Electronic Ticketing is a complex network which connects carriers’ databases, ticketing 

servers and BSPs to enable authorized Amadeus travel agents to issue electronic tickets easily 

and securely. With Amadeus Electronic Ticketing, the travel agency is able to simplify their 

business processes as all transactions are recorded electronically. They can increase their 

productivity and flexibility; all resulting of course in cost savings.  

GALILEO 

Galileo International is a diversified, global technology leader. Galileo sees the GDS industry 

as having the ability and potential to provide electronic distribution and many components of 

e-commerce to other industries, and is utilizing its strengths to provide expanding services to 

its growing customer base.  At first through BSP that is through billing and settlement plan 

the JAIHIND will decide about the number of caps (tickets) which they required for a quarter 

or one year. The number of caps is decided based on the bank guarantee the company had. 

The next step the selected caps will be divided through Amadeus and Galileo to various 

airlines and the company can issue tickets up to the above said limit.  

PROCEDURE FOR ISSUING E TICKETS USING GALILEO  

When a client approaches the JAIHIND for buying the tickets, the company issues the ticket 

with help of the software Galileo. At first the staff will sign in to the Galileo software using 

the password given to them. At the time of sign in the Galileo screen will appear in that they 
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will show the last sign in details like the time and date etc. In the right side of the screen they 

got a calendar for the making it more user friendly. 

After sign in the next step is to check the availability of the tickets on the date at which the 

client want to travel. This can be done using certain codes as prescribed by the Galileo.  For 

example if the client want to travel from Trivandrum to Dubai on 29
th

 January 2019 then the 

staff will give  commands to check whether any flights  are available   or if not what is the 

next available date. If the flights are available on that date then whether tickets are available 

etc.  

The command given for this is “A29JANTRVDXB/EK” 

This code is given to check whether there is any ticket available on 29
th

 to travel from 

Trivandrum to Dubai. To explain, here A is meant to check the availability of the ticket, the 

29JAN means 29
th

 January, TRVDXB is the code for Trivandrum and Dubai likewise each 

places have their own codes. EK means the United Arab Emirates. For every airline they 

have their own short form like for Air India we have AI, for Indian Airlines it is IA etc. So 

the meaning of the above code is that the staff is checking that any available seats are there 

on Emirates on 29
th

 January for traveling from Trivandrum to Dubai. They will also check 

the lowest route available if connecting flight is required to reach the destination.  

If the seats are available then the next step is to check the lowest fare for the proposed 

journey for this they again use an another code. The command for checking the lowest fare is: 

“FDTRVDXB29JANTRVDXB/EK” 

The above code is use to check the lowest fare for the journey. To explain FD means the fare 

of the ticket, TRVDXB means the route that is Trivandrum to Dubai, 29Jan means the date 

that is 29
th

 January and EK means the airline Emirates.  

After typing this code the next step is to decide upon on the lowest rate for traveling. In some 

cases they will show the one way fare and in some case they will show the return fare to by 

putting an “R” in that. After deciding upon the price the next step is to sell the ticket which is 

having the lowest fare and shortest route. For this the command used is “ 

    “N1 TI” 

In this N1 represents the line number and T1 represents the seat number of the ticket. 

After selling the ticket the staff will provide the details of the client so that the ticket can be 

issued.  The commands used for that are:  

   N.NAME OF THE CLIENT* 

   >P.TRV.UTT2301655 MRS JOSE* 

   > T.T* 
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   > R.METR 

   > IR 

   > VLOC – EK* DIH * ES 29JAN0616 

   > FQCEK 

Here the staff will enter the name of the client and in P.TRV.UTT2301655 MRS JOSE in this 

line the staff is giving details about the travel agent and the place where the booking is done. 

They also give the separate identity provided to each staff so as to give any explanation for 

the issue of ticket in future. They also give the passport details and the identity revealing 

details. In this step at most care should be given while entering the details about the client 

because any mistake in the details will make it difficult to issue the tickets. 

After giving the details about the client the next step is to issue the ticket for which the 

command given are “FFI” After issuing the ticket the next step is to get the print out of the 

ticket for that the command given is “TKPDTD” At this stage we will get the print out of the 

ticket which we issued and this printed ticket is given to the client as ticket.  

In case if we want to cancel the ticket which we issued the command given is : 

    >XI 

    > ER 

    > *- NAME OF THE CLIENT  

Here by typing the XI , ER we will cancel the ticket which we have issued .If we cancel the 

ticket on the same date then we have to Rs 300/- as the fine and if cancel the ticket in the later 

stage then the penalty will depend upon the airline and the sector. 

Benefits to the company 

Amadeus is the established leader, so the company is able to get access to the most 

widespread community of e-ticket airlines. There is real time access/update to airlines 

database. This ensures simpler business process, increase in productivity and also ensures 

flexibility and security. There is no need for value coupons which has lead to reduced 

operating expenses and  minimized delivery charges and cost of paper used on tickets. There 

is full integration into the whole booking process including back office systems and there is 

possibility of emailing the Passenger Receipt. Amadeus Electronic Ticketing Direct has 

increased the e-ticketing community of airlines available. It ensures up-to-date electronic 

information on tickets, refunds & exchanges.  

FINDINGS  

E ticketing provide a customer a sense of security because if we lost the ticket that won’t 

affect the journey of the client unlike that of the paper tickets.Through E-Ticketing, there has 
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been maintenance of a fully digital information exchange between the airlines and customers. 

Introduction of E –Ticketing has improved the company’s’ competitive advantage over its 

rivals and competitors.With the help of e ticketing the passenger can take tickets even by 

sitting at their home or faraway places.The use of the software helped in reducing the staff 

strength.For using the software the staff should be given proper training. 

SUGGESTIONS 

JAIHIND can maintain their own website so that they can improve their dealings with the 

customers. They may give an opportunity for the customers to directly login and issue the 

tickets. 

CONCLUSION 

Electronic commerce can be defined as the entire spectrum of processes and activities that 

support commercial transactions on a network and which involves information analysis. 

Electronic Business, the new trend of the day in business is trying to explore newer areas and 

can be the reader in that particular field contributing more. Now a days E-business is very 

important and the main relevance of the study is focused with the electronic business 

transactions done by the Jaihind tours and travels. The company has lots of benefits while 

they do e-business transactions.  

 

 

 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 6, Issue 4, April 2019

ISSN NO: 0975-6876

http://cikitusi.com/135


